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I THINK THE LOCKER ROOM IS A HUGE PART OF 
THE FOOTBALL TEAM AND OFTEN IS A PART THATS 
OVERLOOKED. THE CHEMISTRY IN YOUR LOCKER 
ROOM HAS A LOT TO DO WITH HOW YOU’RE 
GOING TO GO OUT THERE AND PERFORM.

- LARRY FITZGERALD
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BRING
IT IN.

Your online destination for 
Team Announcements, Stats, Schedules, 
& all things to bring your team to victory.
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Bring It In culminates the resourcing and team connectivity aspects of a locker room 
into one digital space across all screens.  Bring It In acts as an informational hub for both 

coaches & teammates allowing access where and whenever they need it.  Powered by Nike, teammates 
have seamless interaction with  one another as well as being able to gear themselves up with team specific 

Nike Products. When it comes to team communications, resources, and locker room camaraderie, 
Bring It In is a one stop shop to serve those team’s needs.
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HOMEPAGEAfter signing into the platform the HOMEPAGE is the central hub of team related information for the coach and team member.  They are brought into an interface that serves 
up a dynamic content feed filled with information that is  significantly relevant for team member’s needs for that particular day, week, or month.  Team members can look 
up messages from their teammates or coach, share videos or images, find pivotal practice information or team related announcements, and also shop Nike Products 
mandated by team leaders.  With the information responsive across all digital screens, the user has access to the information wherever and whenever they need to 
check up on information they need to help them become a better and more active member.
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USER 
INTERFACE

1

2

3

4 5 6 7 8
9

1
ROTATING 
BANNER 
CONTENT 
Header banner rotates with 
multiple content links curated by 
site administrator or Coach.

2 
DYNAMIC 
CONTENT 
FEED 
populates with content curated by 
site administrator and can link to 
it’s corresponding page within the 
navigation tab when clicked on.

3 
SCROLLABLE 
CONTENT 
populates with content curated by 
site administrator and can link to 
it’s corresponding page within the 
navigation tab when clicked on.

4
MY 
TEAM 
tab houses all information prevalent 
to the team members.  This information 
can be anything from member bios & 
statistics, personal profiles, member 
online messaging, etc.

5 
LOCKER 
ROOM 
tab is the most interactive tab in the 
platform because it houses all the infor-
mation a team would need to drive to 
success.  Content in this tab functions as 
resources, alerts, education, etc for 
the team members and leaders.

6 
PRESS 
tab allows team members and leaders 
to read and interactive with information 
about their team that exists in 
other media.

7
SHOP 
TEAM GEAR 
is the primary tab for Nike to partner 
with the team and bridge products & 
team needs.

8 
SHOPPING 
CART 
tab to check out purchases for team

9 
MY 
PROFILE 
links directly to the user’s personal team 
profile.
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MOBILE 
USER 
INTERFACE

Optimum usage of mobile device real estate: 

1 NAVIGATION TAB CLOSED 

2 NAVIGATION TAB OPENED
 
3 SCROLLABLE CONTENT

1

2

3
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LOCKEROOM
The LOCKER ROOM tab is the most interactive sector of the platform for team 
members and coaches.  This tab contains the most significant information and 
resources for the team to utilize and connect with and is also where the locker 
room comes alive in a digital space.  Anything and everything that a team needs 
to function successfully will reside in this space of the platform.
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USER 
INTERFACE

2

1

3
4

5

1
LOCKER 
ROOM 
CONTENT 
houses all functional information for 
teams & coaches. Calendar content 
shows practice times and additional 
information for teams to work efficiently 
& effectively.  Play book tab securely 
holds teams winning plays. Media is 
where teams can upload images and 
videos for review. Announcements for 
teams and events also available within 
the Locker Room.

2 
INTERACTIVE 
CALENDAR 
makes looking up practice & rehearsal 
time easy.  Calendar can also have sharing 
capabilities that the user can sync with 
their other devices or calendars to always 
get a notification about important practice 
information.

5 
APPLE WATCH 
NOTIFICATIONS 
sends practice and calendar updates to your watch.

3
INFO 
PULL OUT 
gives users in depth information about 
upcoming practice times and locations. 
Coaches can also input announcements, 
play books reviews, and other media.

4 
COLLAPSE 
TAB 
closes the in depth information for a full 
scale view of the calendar.
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SHOP TEAM GEAR
SHOP TEAM GEAR powered by Nike 
allows for seamless and effective 
relationships between Nike and any 
sports team that gears themselves 
up with Nike products. This function 
is really where Nike can have an 
impactful impression on a sports team 
simply by being a hugely recognized 
brand as their supplier.  With a 
seamless interface in play, it’s easy 
for the team leader set up an inventory 
of Nike products needed to supply the 
team as well as for each team member 
to size out, shop, and checkout their 
Nike team gear.  Through the platform 
team members can supply themselves 
with Nike gear required by their team 
without ever stepping into a Nike store.
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USER 
INTERFACE

1 24

5

6

3

1
TEAM 
GEAR 
LIST 
will appear as a detailed rendering of 
Nike products for the team, either on 
figure or as stand alone. Possibility of 
interactive 3D rendering of products. 
Hot-spots are placed over the specific 
items for the user to click on for more 
detailed view and Shop UI. 

2 
POP UP 
PRODUCT
CARD 
will appear after the user has activated 
their desired hot-spot and will showcase 
the product name, Shop UI.  The product 
will have images of different rotated 
angles the user can swipe or click 
through.

3
SHOP UI 
will allow the user will have the option 
to choose their size and quantity of the 
product and can add the item to their 
Shopping Cart. 

4 
PROFILE  
PRODUCT 
INFO 
shows the team member’s sizing 
information for the relevant 
Nike products.  

5
CHECKOUT 
will bring the user to the sales checkout 
portion of the platform which will directly 
correlate with Nike’s purchasing technolo-
gy all without leaving the space.  

6 
SHOPPING 
CART 
holds items user has chosen as they 
explore the rest of the platform.

7

7 
PRODUCT 
CARD CLOSE
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USER FLOW
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